
Responsive Marketing 
Dwain Jeworski - DB Marketing Group 



We Are Global 
There Are No Borders 

Direct Marketing • Lead Capture • Engagement • CRM • Sales   



Great Companies / 
Great Marketers 





The  USP Winning Formula 
What sets you apart from others? 

 

What makes you worth more in the clients mind! 

 

What makes you unique, better and allows you to  

command premium pricing! 

A Guarantee  

 

A Uniqueness  

 

And It’s Tangible 



Powerful USP 

"Pizza delivered in 30 minutes 
or it's free."  

Unique Selling Proposition 



Offers 

An Easy In 

Follow-up Path to Higher-Priced 

Automate the Upsell 

ABC – Always Be Selling 

40% - List 

40% - Offer 

20% - Creative 



30 Seconds 

AIDA: 

• Attention  

• Interest 

• Desire 

• Action 



 Who Are You Talking To? 



It’s Always About THEM!!! 



Home Page = Engagement 

 













Metrics 

Traffic Opt-inOpenClickConversion 

 

10,0002%=200 

10,00020%=2,000 

 

Per-month 6,000 VS 60,000 Prospects 

 



Segmentation 

Especially if your product or service is higher 

priced,  

or involves a complicated sale. 

$ 10,000+ (traffic, opt-in, social friends) 

$$ Target Top 1000 - Qualification - Sweet Spot 

$$$ Nurture Top 100 - Get Hand Raise – Personal Sales. 

$$$$$ Sales to Top 100 



 What is your initial objective? 

What is secondary and 

ultimate? 



Communication 

 



Follow A 
Logical  
Marketing Path 



Power Of  The Unveil 



Educate and Motivate 



Benefits, Benefits, Benefits 

How will they benefit from your offer 

Proof 

Low Risk/Guarantee 

Call to ACTION - Time Sensitive. 

Every step of the way... 



Hand Raise! 



Creating Demand 
How to create a line-up 



Build List(s) 

Blog, PR, Social, Affiliates, Interviews 

Objective is to capture - Opt-in, Trial, Call, Text. etc.. 

Consistent  Messaging (USP) 

Planned & Automated Next Steps 

It Becomes an Asset... 



Product Launch 

Create The Story  

Interesting Product/Service USP 

Social proof/testimonials 

Rave Reviews - And Controversy 

Referrals/Endorsements 



Launch Plan 

 

Find and organize messaging partners;  

PR, Social, Web, List Owners, Direct Response, etc. 

Create the launch path (story) and schedule 

Monitor activity daily 

Ride the momentum 



Launch Team  

Writer(s) 

Web Promo Team 

CRM/Email 

Affiliate Manager 

Launch Manager/Strategist 



Questions? 

DwainJeworski@gmail.com 

mailto:DwainJeworski@gmail.com

